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As a green hotel the designers of the Benci House 
aimed at creating not only a sustainable architecture, 
but a unique sensory experience also, immersing 
the client in a natural dimension that is at the same 
time both essential and authentic, universal and 
deeply rooted in the local territory. To achieve this 
Archea Associati chose to use wood, making it the 
protagonist of the design.
The hotel is in fact provided with four types of 
rooms – two deluxe ones and two superiors – 
which are identified by the different essences 
used inside: walnut, oak, chestnut and cypress, all 
typical of Tuscany. Each room is indeed marked 
by one of these wood essences, which is used 
in the pavements, in the vertical surfaces, in the 
boiserie and in the furniture, all hand-made by 
highly specialised craftsmen. Thus wood does not 
only define the architectural features of each room 
– which far from the standard seriality of usual hotel 
rooms here differ very much from one another – but, 
being free of any covering, also its surfaces, essential 
and decorative thanks to the natural beauty of wood 
grain.
Walnut, oak, chestnut and cypress express 
themselves in their different grains, colours and even 
smells, becoming the protagonists of the hotel’s 
multisensory experience, just as that of the tourist 
outside. Tactile, olfactory and visual encounters with 
architecture are part of the visitor’s trip in the Tuscan 
landscape, in Florence and in the hotel, which 
mimic the natural world evoking and reinterpreting 
its essential elements – trees, nests, logs, mosses, 
bushes and vines – in a setting that is dominated 
by the vertical dimension, just as in a forest, where 
one can wander in a world that will constantly elude 
him in its entirety because of its vertical tension, so 
different from that of men, but that will also shelter 
him under its branches roof.
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The hotel has multiple references to nature, not only 
are there the wood beams shaped as branches in 
the oak room or the nest ceiling of the cypress room, 
but there is the rest of the hotel which constitutes the 
trunk that through corridors as branches leads the 
client to the rooms-leaves. The common areas are 
decorated with another type of wood yet, this time 
limited mainly in the pavement made of recovered 
floorboards, giving space to paintings, photographs 
and small sculptures along the walls or in the small 
lounge. Here is also the terrace, from which there is a 
beautiful view on the city and its monuments.
From the rooms for the guests, to the common 
areas, to the terrace, the hotel is a tribute to local 
landscape and architecture, but at the same time it is 
a truly modern design where traditional materials are 
shaped in unique furniture and enhanced by carefully 
studied lights.
Over the years Archea Associati has been entrusted 
with important works both in Italy and abroad, 
however in this case we won’t mention the Green 
Energy Laboratory of the Jiao Tong University of 
Shanghai, nor the Liling Ceramic Art City in China, 
because it is the Cantina Antinori in San Casciano 
Val di Pesa, near Florence, that is due to mention, 
for this is a project that has a lot in common with 
the Benci House. Indeed, this also is an architecture 
that demonstrates a solid and successful design 
made of an international gaze, a futuristic tension, 
an ecological awareness and, most of all, the love for 
the Tuscan landscape where nature and history are 
indissolubly linked.
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It is not easy to imagine a city that combines 
tradition and innovation better than Tokyo, the 
world capital of technological development, where 
historical temples are lit by the neon lights of nearby 
skyscrapers. Here, in this ever-changing metropolis, 
Matteo Belfiore – former director of the international 
architecture firm Richard Bliah Associates – recently 
completed his first project as an independent 
architect in Japan: the new headquarters of the 
Piaggio Group, which includes Vespa, as well as 
Moto Guzzi and Aprilia, and is the largest European 
manufacturer of two-wheel motor vehicles.
When the Japanese branch first decided to move its 
offices to a new location in the area of Shibakoen, it 
was explicitly requested that the new facility should 
include – for the first time in Piaggio’s history – a 
motorcycle garage and a workshop. Therefore, the 
main challenge of this project was to combine three 
different functions, which were previously carried 
out in as many separate locations, in a single 350 
sqm space. In order to achieve this goal, the young 
Italian architect’s idea was to design an extremely 
flexible space, managing both to turn the garage 
into a proper showroom and to allow the new 
structure to contain numerous features and several 
possible layouts.
Thanks to RP partitions – produced by the Italian 
company Unifor and designed by Renzo Piano – 
space is efficiently and rationally organized into 
three different functional areas, becoming more and 
more private as you move from one to the other: at 
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Matteo Belfiore Architecture
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Piaggio Group Japan Office
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Image credits
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A touch
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in Japan:
the new
Piaggio store
in Tokyo
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first there is the entrance with the showroom and 
the workshop, then there is the open-plan office, 
and finally the meeting room and the warehouse, for 
employees only.
In order to get the flexibility necessary to host 
different functions, the showroom includes Paper 
Softwalls, high-quality movable space partitions 
made of black recycled paper and produced by the 
Canadian company Molo Design. This innovative 
architectural element plays the key role of unifying 
the exhibition area, by separating it from the 
workshop and representing a scenario for the 
motorcycles displayed in the showroom. In fact, 
thanks to its elegant design, it immediately draws 
the visitor’s attention to the colorful vehicles, the 
silhouettes of which stand out from the black wall.
Furthermore, this freestanding wall can be easily 
arranged as a room divider to absorb sound and 
delineate visual privacy or to create a striking 
backdrop for an event or a performance. Because of 
its extreme flexibility, the Paper Softwall is one of the 
most interesting feature of this project, conveying 
the idea of freedom and of infinite possibilities that 
has always been associated with the world of two 
wheels. In the blink of an eye, it can indeed be 
shaped in any curved or linear formation and even 
be shrunk to the thickness of a book if necessary, 
allowing the main space to host events linked to 
the activities of the Piaggio Group in Japan, such 
as launch parties for new products and retailers’ 
training courses. The workshop even includes 
a special wallpaper, which can be used as a 
blackboard during these encounters.
Therefore, it seems clear that the concept behind 
the interior design of the store takes inspiration 
from typical elements of Japanese architecture, 
particularly from traditional houses in which the 
size of every room can be changed by altering the 
partitioning and moving the portable furniture. In 
fact, in both cases space is conceived as a versatile 
element that can be defined from time to time, 
according to the ever-changing practical needs of 
its inhabitants. Nonetheless, this link with national 
tradition is combined with cutting-edge technology, 
as it is also evidenced by the high-strength vinyl 
floor of the workshop, that can withstand the weight 
and stress of the motorcycles, while showing an 
attention to details common to both Italian and 
Japanese design.
Besides, in accordance with recent trends in 
workplace design, the open-plan office area includes 
corners to promote social interaction and workers’ 
well-being. As a matter of fact, the work environment 
itself is thought of as a space in which relationships 
generate new ideas and possibilities, thus reflecting 
a lifestyle that is free from conventions. 
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Even the furnishings are intended as devices to 
enhance constructive discussions among coworkers: 
several repositionable modular seats can be used 
to host informal gatherings and as a waiting area 
for customers, while a large counter is dedicated to 
lunch and coffee breaks, but can also be used for 
short meetings.
Therefore, the office – as well as the showroom – 
is designed as a flexible space, a communication 
platform made of common areas and more intimate 
ones, an environment where work can be declined 
in unconventional ways: during the day employees 
can freely choose to sit at their desk or relax on the 
couch, make an individual phone conversation or 
a collective meeting, work alone or together over a 
cup of coffee.
However, this is not the only way through which 
this architecture manages to make its employees 
feel like home: the choice of reusing most of the 
furniture from the previous office in this new facility, 
in addition to reducing the overall cost of the project, 
certainly made the transition easier to the group. 
Nevertheless, a considerable effort has been made 
to harmonize the general aspect of the open-plan 
office, adopting new furnishing elements compatible 
with the existing ones.
Finally, since the client requested to ensure 
maximum visibility to all the brands of the Piaggio 
Group, different areas dedicated to each brand have 
been located within the facility. The graphics used 
consist of archive images of Vespa, Moto Guzzi 
and Aprilia, including a frame of the popular early 
1950s movie “Roman Holiday” showing Audrey 
Hepburn and Gregory Peck having the time of 
their lives as they ride a Vespa around Rome, thus 
introducing the Italian scooter to an international 
audience. The meeting room instead hosts a collage 
of the advertising campaigns that have made this 
successful brand famous all over the world.
It is therefore clear that the decision made by the 
Japanese branch to assign the design of the new 
Piaggio store to a young, yet talented architect as 
Matteo Belfiore has proven to be successful. In fact, 
the result is a brand-new facility where no detail 
is left to chance, and that doubtlessly manages to 
balance Italian creativity with Japanese pragmatism.
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Thumbnails 
Giuseppe Vesi, two tomato's pizza and interiors, 
Pastry chef Mario Di Costanzo. Hotel Marad, Palazzo Petrucci
 
From the top and from the left

Mario Di Costanzo (Naples, Italy) 
Monoporzioni
www.dicostanzopasticceria.it

Lino Scarallo (Palazzo Petrucci, Naples, Italy) 
www.palazzopetrucci.it
Lasagnetta di mozzarella di bufala e gamberi rossi
A particular restaurant's night view with the Palazzo Donn'Anna 

Cut image from Architettura Nuda, 
a project by Francesco Scardaccione, architect: twelve photo in which 
the shapes of the human body blend into architectural spaces.
The internal structure is by Ilario Kuluridis

All images credits 
Courtesy of Roberto Pierucci

From the top and from the left

Arnaldo Renatti (Hotel Marad, Torre del Greco, Italy)
Two coloured dishes based on seafish and local vegetables
www.hotelmarad.com

Giuseppe Vesi (Pizza Gourmet, Naples, Italy) 
Ingredients in geometrical "bellavista" to prepare two variations 
of Neapolitan pizza: smoked mozzarella, red and yellow datterino 
tomato, EVO olive oil, pistachio sauce, flour, basil
www.pizza-gourmet.it

Blending
form
and fruition
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Of course, to paraphrase the leitmotiv of our magazine, 
here we speak of tasting fruition, atavistic sensory function 
that unequivocally links the food's aesthetic aspect 
with its ability to create desire to be eaten. This axiom 
has very deep neurophysiological implications and a 
philosophical debate dating back to Aristotle (useful to 
read Making Sense of Taste Food and Philosophy by 
Carolyn Korsmeyer, a book that created a new season 
of philosophical and aesthetic reflection on food and 
the sense of taste): the general concept of "taste", 
probably due to the own double connotation (aesthetic 
and palatal), has, in ancient times, maintained a low 
position in the hierarchization of the senses operated 
by philosophers and scientists. Later, many centuries 
later, distinction between higher (or distance) and lower 
(bodily) senses is added to the further distinction between 
aesthetic and non-aesthetic senses and taste, being 
also unpopular to Hegel that excludes food (as well as 
nature and landscape) from the art world, it seems to 
lose even more importance. It is only in current times 
that man places food (and its presentation) at the 
top, not only of the social mechanisms linked to self-
gratification, but also to the ability to express Art, as a 
technique of production and reproduction. On this is 
hinged the current art of a specialized photographer who 
bases his working origins to the world of architecture 
and design: Roberto Pierucci, neapolitan, graduated 
in advertising graphics and photography in 1987, owes 
the consolidation of his technique to collaborations 
with leading national and international publications and 
agencies. His first experience with food took place in 
2005, when the publisher TeNeuses commissioned him 
some photographic services for the creation of the book 
Cool Restaurants Rome where he was able to appreciate 
starred dishes of Heinz Beck, executive chef at Cavalieri 
Hilton Hotel in Rome's Ristorante La Pergola. Today, after 
several years of experience, when he photographs a plate, 
he imagines it as an architecture or an object projected 
by a designer, composed of geometries full and empty 
spaces, as evidenced by his black and white works in 
which architecture (together with man) is the protagonist.

Ferdinando Polverino De Laureto
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antoniolupi
ECLIPSE Bathtub
design Marco Di Paolo
A bathtub able to take center stage but also to be 
set aside against a wall, an enveloping volume with 
an egg shape that ergonomically protects the body. 
Eclipse is a refined interpretation of an organic style, 
a contemporary expression of relaxation, an image of  
design embellished today by the new version made of 
Carrara marble.

A monolithic form well-defined in every detail, a 
complete project that in addition to giving identity to 
space, investigates the functional aspects related to 
relaxation thanks to a sophisticated shelf perfectly 
integrated into the edge. A technical detail that 
becomes aesthetic, an identifying sign that defines 
the overall image of the bath.

To the pure whiteness and soft lines of Cristalplant 
is added a new version made of Carrara marble 
that introduces a language made of natural signs 
and textures which allow it to be inserted in different 
contexts. From the contemporary bathroom to a style 
of context. Eclipse in the marble version takes on 
the role of absolute protagonist of any composition, 
unique around which to build a personalized scene. 
Eclipse wants to always be different while remaining 
itself.

antoniolupi is a Tuscan company that since more 
than sixty years has distinguished itself on the 
Italian and International markets for their bathroom 
furnishings projects. 

A reality that continues to develop due to investments 
in technology and creativity as well as collaboration 
with international architects and the capability of 
design and innovation.
Although antoniolupi began by producing exclusively 
bathroom accessories and mirrors, its product line 
now embraces the entire living space, thanks to the 
collaboration with established designers.
High quality product, customer care and a vast 
assortment of collections offered are the key 
elements that together with a deep passion for work 
guide the Lupi family in their choices. The company 
has chosen tailor-made production over mass 
production in order to meet all sorts of requirements 
and to offer unlimited options for customisation. 
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antoniolupi
Lamp Lucente
design AL Studio

antoniolupi
MAYDAY
design GI-RA
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Essential and rigorous, capable of totally 
disappearing from sight when it is not in function 
and reappears magically once turned on. Lucente is 
a lamp made of a crisp and minimal bar that thanks 
to its mirrored front cover perfectly hides itself in the 
mirror itself.
Equipped with direct and indirect led lighting, it can 
assume the same width as the mirror for a truly 
complete integration. Double lighting allows you to 
create an atmospheric light at the top and perfectly 
illuminate the mirror below. A minimal solution where 
light and reflections are protagonist.

Ironic in its style and fun for its smart operating mode, 
attractive in giving a touch of color to any shower 
space, inviting because it seems like an emergency 
button to be used only in case of extreme necessity, 
how many times we were tempted to press one and 
see what actually would happen?
MAYDAY is the built-in wall mixer tap that takes 
the shape of an alarm bottom. That’s the way the 
interaction with the taps changes. No more lever up to 
let the water flow, but a bottom to pull and push. The 
movement transforms the tap’s function itself. The 
shape evolves according with its use.

ANTONIO LUPI DESIGN SPA
Via Mazzini 73/75
50050 Stabbia
Cerreto Guidi (FI) - Italy
phone + 39 0571 586881_95651
www.antoniolupi.it
lupi@antoniolupi.it
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ART NOUVEAU_Decor 15x15
Composition : Collection Colore, Line Concerto - Perle 

Royal Waves
Versatile, luxurious and bright: tough and non-
absorbent, vitreous mosaics are ideal for giving 
personality to the coverings of areas in contact with 
water, such as bathrooms, spas and pools.
Chip colours do not change over time, and installation 
under waterenhances all mosaics’ shine and colour, 
giving interiors a touch of luxury and beauty, thanks to 
the bright colours of the vitreous glazes with all their 
iridescence and variety.
What’s more, since the chips are small they are 
easily able to cover curved surfaces, beautifying all 
the architectural features that come into contact with 
water.
The rich luminosity of “mosaic” material adds an 
exquisite touch to spaces large and small, with 
decorative motifs appearing in graduated intensity, 
breaking down into subtle signs and geometric forms 
and then blending into the depths of the whole colour.

The Mosaico+ range of decors comprises modular 
motifs and individual compositions, for versatile 
combination with a vast assortment of whole and 
blended colours and graduated shades in a variety of 
chip sizes.
Contemporary design solutions, ready to use and 
highly adaptable, suitable for satisfying any design 
or functional challenge, are styled to dialogue with a 
variety of furnishings, materials and finishes, in line 
with the latest home design trends.
Mosaico+ explores all the expressive potential of 
mosaics, with the aid of an all-Italian production 
system that combines innovative techniques with an 
impressive mosaic culture and tradition, specialising 
and investing in the quality of materials and 
technology and researching personalised applications 
and solutions. Conceiving and making mosaics in 
our own unique way is the philosophy applied in all 

design, organisational and production processes, 
representing the company’s true added value. 
Mosaico+ produces mosaics with a variety of chip 
sizes, in 4, 6, and 8 mm thicknesses.  Innovation 
in form and in the choice of materials, as well as a 
wide variety and extension of range, characterise the 
products we offer. All of the collections guarantee 
the utmost versatility and, in many cases, are 
preconceived to be mixed and matched, becoming 
a multifaceted matrix that inspires the creation of 
personalised projects for residential and commercial 
interiors. Mosaic expresses a new creative energy 
given concrete form through a structured, modular 
compositional freedom, in line with the Mosaico+ 
philosophy of offering single materials, colours and 
forms and using its experience to guide the process 
for realisation of “made-to-measure” products. 

MOSAICO+ Srl
Via S. Lorenzo 58/59
42013 Casalgrande RE  Italy
phone +39 (0)522 990011
www.mosaicopiu.it
info@mosaicopiu.it

PARFAIT_Decor 10x10 Composition : Collection Colore, Line Concerto - Perle - Vetrina Glossy - Vetrina Matt
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KE Gennius XTESA as 
a symbol of the Made in Italy style in Madrid
PARQUESUR is one of the main entertainment 
centres and shopping malls in the southern 
area of Madrid. During these last years, a 
restructuration and enlargement were necessary, 
as it the centre was designed to provide the 
customers a wide range of food and shops. 
Consequently, both the internal shops and the 
restaurants surrounding the external part have 
been redesigned following modern architectural 
lines. This is the reason why the customer, 
following KE retailer Moñita’s advice, chose 
the pergola GENNIUS XTESA, with the aim of 
keeping and promoting the essentiality of the 
project. XTESA’s modular structure is perfect for 
covering wide areas with extremely little occupied 
space; the absence of crossbar profiles ensures 
a minimalist aesthetics. Covered by a European 
patent, XTESA stands for its exclusive electronic 
cloth tensioning system and for its possibility 
of being integrated with Gennius Vertika side 
awnings, in order to have maximum protection 
against weathering.
Facing an artificial lake, the 27 XTESA structures 
grant the restaurant area a touch of Italian colour 
and style, making it a point of attraction for the 
shopping centre customers.

Technical features
GENNIUS XTESA – Modular shading structure in 
aluminium with a retractable fabric, also available 
in the wall-attached version
Modular system up to 5x4 or 4x7 cm
Materials
Laqued aluminium profiles and accessories, 
wide range of PVC technical fabrics (Soltis - 
Precontrain)
Wide range of colour matching
Stainless steel screws and fixing systems 
(completely hidden)
Certifications
13561:2015 CE Quality Certification – Class 6 
Wind Load Certification (approximately 80 km/h)
Weather conditions management
The wide range of technical fabrics allows 
an optimal management of the solar factor 
(Gtot), regulating the solar gain (light and heat); 
furthermore, Xtesa provides an advanced 
arrangement in order to manage the rain 
discharge, thanks to a terminal bar system which 
engages on electromagnetic devices in the 
opening process. The electronic control unit allows 
the fabric to stretch on zip rails, ensuring optimum 
power even with a minimum inclination of 7°.
Optional
Led lightning system.
Lateral drop awnings Vertika Gennius.
Lateral glass wall system.
It gives the possibility of pulling back columns 
and the gutter towards the wall, compared to the 
standard position, up to a maximum of 150 cm.

KE Dubai Branch
www.keoutdoordesign.com
For more info:
Jonata Monceri - Export Area Manager: 
phone +971 502 729 141
dubai@keoutdoordesign.com
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The Wonder 
behind the Door
High quality and versatility

New Design Porte, leading company in the production 
of interior doors and furnishing accessories, was 
founded in Monteriggioni, Siena in 1996 by Lorenzo 
Cortigiani and his wife Cinzia, experts of the furniture 
industry and interior design. 
The company has distinguished itself since its 
origin through individual characteristics including its 
richness of ideas, passion for aesthetic research, and 
experimentation of materials, shapes and finishings. 
New Design Porte products are unique masterpieces, 
created by thousands of years of experience in fine 
Tuscan materials, finishes and decorations, all strictly 
hand-made. New Design Porte is now a flexible 

company which pays particular attention to the 
market request, producing high quality products and 
combining the wood furniture knowledge of its expert 
artisans, with an industrial scale production. 
This facet led the company to start a 
collaboration with several hotels, luxury 
villas, residences, both in Italy and abroad.                                                                                                                                          
New Design Porte is able to recognize any kind 
of tailor-made decor and, in addition, also offers a 
consultancy service of interior architecture, thus 
ensuring each stage of production and project 
execution. 
Thanks to its flexibility, New Design Porte is able to 

provide a wide range of high quality products such as 
classic and contemporary doors, modern furniture, 
wooden floors, windows, security doors, and fire 
doors. 
New Design Porte is growing thanks to its versatility 
and its continuous research in innovation, according 
to the traditional Made in Italy handmade techniques. 
The processing of different products, such as doors 
or custom furniture, starts from the selection of raw 
materials which will then be manufactured with high 
attention to detail.                                                                                                              
If you want to hear more, come and see us at Salone 
del Mobile in Milan!
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NEW DESIGN PORTE S.r.l. 
Monteriggioni, Siena | Italy Via Provinciale Colligiana, 14 
Phone +39 0577 306075  
info@newdesignporte.com  | www.newdesignporte.com
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Moonline: the new website

The Moonline fencing system state of the art of the Cavatorta range can through 
a dedicated mini website give all information and technical specifications to the 
professional fencing contractors and to the final customers. Link as follows: http://
moonline.cavatorta.it/en/
The Homepage shows a 3D visualization of the product during the whole 24 hours 
enhancing the features of the fence both at day and at night .
In the internal sections, the philosophy behind this project, the galleries with 
application examples, the technical specs of both lines. 
In addition to that a download section with technical and informative material along 
with contact information to receive the requested data.
The site is web responsive for a good visualization on tablet and smartphone.

TRAFILERIA E ZINCHERIA 
CAVATORTA
Via Repubblica, 58
43121 Parma (Italy)
phone +39 (0)521 221411
fax +39 (0)521 221414
www.moonline.cavatorta.it/en/
offices2@cavatorta.it
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The antoniolupi showroom in Porta Tenaglia 
enlarges: the extensive space reworked 
by Calvi Brambilla for an important presence 
in an increasingly international city as Milan 
The project by Calvi Brambilla was born from a careful observation of Kılıc Ali Paşa 
baths (1577), the Hamam designed centuries ago where to restore body and spirit. 
The new ceiling, made up of deliberately irregular architectural vaults and 'hanging' 
from the dark background, gives depth to the entire showroom. Focusing on the 
particular shape of the space, Calvi Brambilla decided to work on its architecture, 
leaving the attention on products. The space that develops in length evokes the 
sequence of so many bathrooms that, one after the other, offer themselves to the 
eye to be admired, even from outside of the fourteen full-height windows. 
Address: Piazza Lega Lombarda

Royal Waves

Vitreous mosaics are ideal for giving personality to the coverings of areas in contact 
with water, such as bathrooms, spas and pools. 
The Mosaico+ range of decors comprises modular motifs and individual 
compositions, for versatile combination with a vast assortment of whole and blended 
colours and graduated shades in a variety of chip sizes.
Chip colours do not change over time, and installation under waterenhances all 
mosaics’ shine and colour, giving interiors a touch of luxury and beauty. 
What’s more, since the chips are small they are easily able to cover curved surfaces, 
beautifying all the architectural features that come into contact with water.
In the image: CORAL_Decor 15x15 . 
Composition : Collection Colore, Linea Concerto, Perle and Doro 

ANTONIO LUPI DESIGN SPA
Via Mazzini 73/75
50050 Stabbia
Cerreto Guidi (FI) - Italy
phone + 39 0571 586881_95651
www.antoniolupi.it
lupi@antoniolupi.it

MOSAICO+ Srl
Via S. Lorenzo 58/59
42013 Casalgrande RE  Italy
phone +39 (0)522 990011
www.mosaicopiu.it
info@mosaicopiu.it

Bencore presents Smart Office: 
the innovative workspace model  

Smart Office combines the design of Bencore honeycomb panels with a dynamic 
and topical view of the working space. Bencore creates a concrete solution for a 
functional and fast management of the working area, open but “interconnected” 
spaces, able to ensure each workstation its own privacy, acoustic comfort and the 
best conditions for high standard of work. 
TABEN
With harmonic and geometric joints among base and legs, TABEN stands out for 
its essential design, the high quality materials and the possibility to contextualize it 
with all the Bencore panels to create functional and high aesthetic solutions. TABEN 
reflects the traditional and accurate material research by Bencore.  

Bencore Srl 
Via Provinciale Nazzano, 20
54033 Carrara - ITALY 
phone +39 0585 830129 - +39 0585 
834449 
www.bencore.it
info@bencore.it

KEDRY PRIME, the brand-new pergola by KE

Innovation, tasteful design, wide and extensive product range, customized solutions: 
these are the strong points of KE Gennius Kedry Prime, a louvered blade shading 
structure in aluminium that protects from sunrays, wind, humidity and – thanks to the 
new movable system that channels rainwater to dedicated gutters – water.
Extremely easy to install, Kedry Prime can be fit in any outdoor landscape: the pergola 
system has a special roof with adjustable blades, which allows minimum height, 
overall dimensions and enhances the structure linear design. The structure can be 
closed with multiple door systems, designed as a protection to weathering. Due to the 
Vertika Gennius system, the pergola can be integrated with lateral and frontal drop-
down awnings. Smartphone and tablet apps allow the remote control of Kedry Prime, 
so the customer can close or open the roof at any weather variation.

KE Dubai Branch
www.keoutdoordesign.com
For more info:
Jonata Monceri - Export Area 
Manager: +971 502 729 141
dubai@keoutdoordesign.com

Walk-in closet Evolution series in brushed 
smoked larch, details in hand-treated brass and 
orange mexican onyx
You can resist everything except temptations, Oscar Wilde once said, so let yourself 
be tempted by the warm embrace of our custom-made projects. The touch of 
a tailor-Made solution, formulated and designed just for you, will transform any 
given space into your own aesthetic wonderland. The raw flavor of smoked larch, 
hand brushed and refined by our skilled artisans, will take you back to the heart of 
Tuscany, where our products are designed, created and finished. The backlit orange 
onyx and refined details give the finished project a hint of luxury and complexity to 
transform your house into a unique piece of art. This is not just a walk-in closet, this 
is meant to be your own secret oasis, a place of serenity and poise.Come and see 
us in Milan at Salone del Mobile, from April 17th to 22nd, Pav. 01 Stand L06.

NEW DESIGN PORTE S.r.l. 
Monteriggioni, Siena | Italy 
Via Provinciale Colligiana, 14 
phone +39 0577 306075 
info@newdesignporte.com 
www.newdesignporte.com

The original italian mini kitchens

Mobilspazio is specialized planning and manufacturing furniture for structures 
such as hotels, apartment complexes, student residences, residential complexes, 
guesthouses, b & b, hotel chains, tourist villages and residential houses of any 
dimension. Over the years Mobilspazio Contract has also expanded abroad, for 
example during the year 2017 it worked with more than 37 different countries
Innovative design furniture, new alternative materials, flexible and marketing 
oriented organization have permitted Mobilspazio to achieve excellent professional 
services and offer the customer original and ground-breaking furniture solutions. 
Mobilpsazio Contract constantly undertakes to offer the most suitable solutions to 
the customers' specific furniture requests, providing professionality, reliability, quality 
and enthusiasm for their resources.

Mobilspazio Contract
Via Maccari n.1/A
60131 Ancona - Italy
Phone +39 071 2868423
Fax +39 071 2900374
www.mobilspazio.it
info@mobilspazio.it

The excellence of Ritmonio's 
shower & wellness program

The sensations, perceptions and positive emotions felt by the people are factors 
that the Company has always taken into account in order to be able to offer flexible, 
versatile, linear and refined solutions, easily adaptable to different contexts, whether 
it is a home or a spa. Thanks to the very vast amount of combinations available with 
Ritmonio’s product, designing a customized shower room is possible. Several types of 
cromotherapy shower heads, for example: rain, waterfalls or nebulizing mist release 
the energy of the water combined with coloured lights, amplifying the pleasure of 
the user; furthermore, the Feelgood handles, allows you to choose the most suitable 
combination. Ritmonio makes the user at the centre of the attention, providing 
interpretations of style that become trend. 

RUBINETTERIE RITMONIO Srl
Via Indren, 4
Zona Ind. Roccapietra
13019 Varallo (VC) - ITALY
phone +39 0163 560000
fax +39 0163 560100
info@ritmonio.it
www.ritmonio.it

it
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ANTONIO LUPI DESIGN SPA
Via Mazzini 73/75 
50050 Stabbia Cerreto Guidi (FI) - Italy
phone + 39 (0)571 586881_95651
www.antoniolupi.it		
lupi@antoniolupi.it

KE PROTEZIONI SOLARI S.r.l. 
Via Calnova n.160/A
Noventa di Piave (VE) Italy 
phone +39 (0)421 307000 r.a. 
www.keoutdoordesign.it
info@keitaly.it

OFFICINE GULLO
Via Della Torricella,29
50012 (Antella) Florence-Italy
Phone: +39 055 6560324
Phone 2: +39 055 621807
Fax: +39 055 620670
info@officinegullo.com
Jumeirah Beach Road, Dubai – UAE
Phone: +971 55 8715081
mesales@officinegullo.com

ARBLU SRL 
via Fossaluzza, 5 
33074 Fontanafredda (PN) - Italy
phone +39 (0)434 5997 
EXPORT DIVISION 
phone +39 (0)434 599799 
fax +39 0434 599759 
info@arblu.it 
export@arblu.it

KE Dubai Branch
www.keoutdoordesign.com 
For more info:
Jonata Monceri 
Export Area Manager: +971 502 729 141
dubai@keoutdoordesign.com

RUBINETTERIE RITMONIO SRL 
Via Indren, 4 -Zona Ind. Roccapietra
13019 Varallo (VC)
phone. +39 (0)163 560000
fax +39 0163 560100
www.ritmonio.it info@ritmonio.it
Dubai Gallery – Purity Showroom 
Dubai Design District, Building 8, Suite 103 
phone +971 4 551 6773 
Mr. Laurence Dehlen  laurence@purity.ae

ARFLEX 
via Pizzo Scalino 1 
20833 Giussano (MB) Italy
phone +39 (0)362 853043   
fax +39 0362 354010
info@arflex.it

MOBILSPAZIO CONTRACT
Via Maccari n.1/A 
60131 Ancona - Italy
phone +39 071 2868423
fax +39 071 2900374
www.mobilspazio.it
info@mobilspazio.it

SIRU SRL 
Via Morea, 6 
30126 - Venezia (VE) 
phone  +39 041 52 679 32
Fax. +39 041 27 60 124
www.siru.com 
info@siru.com

BENCORE SRL 
Via Provinciale Nazzano, 20
54033 Carrara - ITALY 
phone + 39 (0585 830129 
phone 2 +39 0585 834449 
www.bencore.it 
info@bencore.it

MOGENTALE A. SRL
Via G. Leopardi, 50 - 36010 Zanè (Vi) Italy
Phone +39 0445 362944 
www.mogentale.com
mogentale@mogentale.com

TRAFILERIA E ZINCHERIA CAVATORTA
Via Repubblica, 58
43121 Parma Italy
phone +39 (0)521 221411
fax +39 (0)521 221414
www.cavatorta.it/en
offices2@cavatorta.it

FIR Italia S.p.A.
Via Borgomanero, 6
28010 Vaprio D'Agogna (NO) Italy
phone +39 0321 99.64.23
fax +39 0321 99.64.26
www.fir-italia.it 
info@fir-italia.it

FCA Italy S.p.A. 
www.fcagroup.com

MOSAICO+ SRL 
Via S. Lorenzo 58/59 
42013 Casalgrande RE  
phone +39 (0)522 990011
www.mosaicopiu.it 
info@mosaicopiu.it

NEW DESIGN PORTE S.r.l.
Strada Prov. Colligiana, 14
Ingresso 17
53035 Monteriggioni (SI)
phone: +39 0577 306075
www.newdesignporte.com
info@newdesignporte.com

compassesworld.com
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THE HOTEL SHOW SAUDI ARABIA:
ONE STOP SHOP FOR
ALL YOUR BUSINESS NEEDS

NETWORK – SOURCE - LEARN

The 6th edition of The Hotel Show Saudi Arabia will once again gather 
thousands of food and hospitality professionals in one place. If you 
own, operate or work in hotel, restaurant, resort or another hospitality 
establishment, this event is for you!

With 100s of brands from sectors across interiors, lighting, technology, 
operating equipment, F&B, and more, our show offers a platform to 
witness latest innovations, meet with industry peers and share ideas 
and tools required to build or maintain your hotel, resort or restaurant. 
 
PLUS, the 2nd Inter-Hotel Culinary Competition is back in 2018. 
Evaluated by a panel of experts and endorsed by the World Association 
of Chefs Societies and the Saudi Arabian Chefs Association, the 
competition brings chefs from the Kingdom’s leading hotels to battle 
against each other.

REGISTER ONLINE FOR FREE ENTRY!
thehotelshowsaudiarabia.com/register
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